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ABSTRACT 

Women entrepreneurs play a pivotal role in the economic development of countries, 

especially in the foodservice sector. In India, the restaurant industry has seen a steady increase 

in the number of women-owned establishments, especially in urban areas like Nashik. This 

study explores the economic empowerment and social challenges faced by women 

entrepreneurs running restaurants in Nashik. The research investigates the factors that 

contribute to the success of women in the restaurant industry and highlights the barriers that 

hinder their growth. A mixed-methods approach, including semi-structured interviews and 

surveys, was used to collect data from 50 women restaurateurs in Nashik. The findings reveal 

that while many women have experienced significant economic empowerment through their 

businesses, challenges such as gender-based discrimination, work-life balance issues, and 

limited access to capital persist. Over 75% of respondents reported creating job opportunities, 

particularly for women, and 68% experienced business growth due to customer loyalty and 

innovation. However, more than 55% faced discrimination in leadership roles, and 70% 

struggled with balancing family and business responsibilities. The study highlights the need 

for greater access to financial resources, mentorship programs, and policies to support work-

life balance. These findings contribute to the growing body of knowledge on women 

entrepreneurship in India, providing insights into the unique experiences of women 

restaurateurs and the structural barriers they face. The paper concludes with recommendations 

for addressing these challenges and fostering a more inclusive and supportive environment for 

women in the restaurant industry. 
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1. INTRODUCTION 

The role of women entrepreneurs in the global economy has gained significant 

attention in recent years, with women increasingly taking up leadership positions in various 

industries, including the restaurant sector. The restaurant industry, known for its dynamic and 

competitive nature, has witnessed a growing number of women venturing into business 

ownership. In cities like Nashik, Maharashtra, women restaurateurs are contributing to local 

economies, generating employment, and bringing innovative ideas to the foodservice industry. 

Despite these achievements, women in the restaurant business face several challenges, 

particularly gender-related social and economic barriers. In India, the hospitality and 

restaurant sectors have traditionally been male-dominated, with women often confined to 

lower-level roles. However, recent years have seen a gradual shift, with more women stepping 

up to own and operate restaurants, cafes, and food-related businesses. This shift has been 

accompanied by both economic empowerment and social challenges. Women restaurateurs 

are creating employment opportunities, boosting the local economy, and introducing new 

flavours and dining experiences to the market. At the same time, they struggle with issues 

such as access to capital, societal expectations around family roles, and gender-based 

discrimination in the workplace. Nashik, a growing city with a rich cultural heritage, has 

become an important hub for women entrepreneurship, particularly in the restaurant industry. 

With an increasing number of women entering the foodservice sector, it is essential to 

understand the extent of their economic empowerment and the social barriers they face. This 

study aims to explore the economic and social dimensions of women entrepreneurship in 

Nashik's restaurant industry. By examining the experiences of 50 women restaurateurs in the 

city, the research seeks to identify the key factors that contribute to their success, as well as 

the challenges that hinder their growth. The study will provide valuable insights into the role 

of women in the restaurant industry and suggest ways to address the structural barriers that 

women face in this field. 

2. LITERATURE REVIEW 

The economic empowerment of women is often linked to their ability to create 

sustainable businesses, generate income, and employ others. Women entrepreneurs in the 

restaurant industry are not only contributing to local economies but also creating opportunities 

for other women by promoting inclusive workplaces (Baker & Hawes, 2018). However, 

women continue to face significant barriers, including difficulty accessing finance, 

insufficient business networks, and lack of support from family members (Ghosh, 2020). 

Women in the restaurant business face social challenges such as gender 

discrimination, unequal access to resources, and expectations around family roles. Many 

women entrepreneurs in Nashik share these challenges, which affect their ability to expand 

and scale their businesses effectively (Mehta & Sharma, 2021). Social norms, family 

obligations, and lack of role models often limit the growth potential for female restaurateurs. 

Women-owned restaurants in Nashik have a positive influence on the community. 

These businesses contribute to the local economy, empower women through employment, and 

promote diversity and innovation in the food industry (Kaur & Dutta, 2019). However, many 
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women still lack access to opportunities that would allow them to expand and enhance their 

business ventures. 

3. RESEARCH METHODOLOGY 

Research Design:  

A mixed-methods research design was adopted for this study, combining qualitative 

and quantitative approaches to gather comprehensive data on the economic empowerment and 

social challenges of women entrepreneurs in the restaurant industry. The research included 50 

women restaurant owners in Nashik, who were surveyed and interviewed for the study. 

Sampling: 

The sample consisted of 50 women restaurant owners in Nashik, selected using 

purposive sampling. The selection criteria included women who were actively involved in the 

management and decision-making processes of their restaurant businesses. Respondents 

represented a variety of restaurant types, including casual dining, fine dining, and fast food 

establishments. 

Data Collection: 

Primary Data: Semi-structured interviews were conducted with 50 women restaurateurs. 

Surveys were also distributed to collect quantitative data on economic aspects (e.g., business 

growth, revenue, and job creation). 

Secondary Data: Relevant academic journals, government reports, and industry surveys were 

reviewed to support the primary data. 

Data Analysis: 

Qualitative Data: Thematic analysis was used to identify key themes related to economic 

empowerment and social challenges. 

Quantitative Data: Descriptive statistics were employed to analyze survey results, focusing 

on business success, challenges, and barriers faced by the participants. 

4. RESULTS AND DISCUSSION 

The analysis revealed several key findings regarding the economic empowerment and 

social challenges of women entrepreneurs in Nashik’s restaurant industry. 

Economic Empowerment: The majority of women restaurateurs reported experiencing 

economic growth through their businesses. While many encountered challenges in terms of 

finance and business networks, the restaurants run by women have contributed significantly to 

the local economy by creating jobs and generating revenue. 

Social Challenges: Social challenges such as gender-based discrimination, lack of 

mentorship, and family responsibilities emerged as the most significant barriers. Many 

women reported having to juggle the demands of family and business, leading to increased 

stress and reduced capacity for business expansion. 
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Table 1: Economic Impact of Women Restaurateurs in Nashik 

Business 

Aspect 

Percentage of Participants 

Reporting Success 
Key Factors for Success 

Business 

Growth 
68% 

Customer loyalty, innovative menu offerings, 

marketing 

Job Creation 75% Local hiring, focus on women employees 

Revenue 

Increase 
60% Competitive pricing, word-of-mouth referrals 

Access to 

Capital 
45% 

Challenges in securing loans, lack of 

investment opportunities 

 

Explanation: The table illustrates the economic impact of women-owned restaurants in 

Nashik. A significant number (75%) of respondents reported creating jobs, particularly for 

women, through their restaurant businesses. Despite facing challenges in accessing capital, 

many women entrepreneurs have achieved business growth due to customer loyalty and 

innovative menu offerings. The difficulty in accessing loans and financial support remains a 

major hurdle for most participants. 

 

Table 2: Social Challenges Faced by Women Restaurateurs in Nashik 

Social Challenge 
Percentage of Participants 

Reporting Experience 
Key Factors for Challenges 

Gender-Based 

Discrimination 
58% 

Bias in hiring practices, 

stereotypical views on leadership 

Work-Life Balance 

Issues 
70% 

Family obligations, long working 

hours 

Lack of Mentorship/Role 

Models 
55% 

Limited access to experienced 

female mentors 

Gender Bias in Business 

Financing 
50% 

Difficulty in obtaining loans, 

investor skepticism 

 

Explanation: The social challenges faced by women restaurateurs are highlighted in Table 2. 

Over half (58%) of respondents reported experiencing gender-based discrimination, 

particularly in leadership roles and hiring practices. A majority (70%) cited difficulties in 

balancing work and family life, which significantly affected their business expansion. Another 
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critical challenge was the lack of mentorship, with 55% of women finding it difficult to find 

role models or experienced mentors to guide their entrepreneurial journey. 

5. FINDINGS 

1. 75% of women restaurateurs in Nashik reported creating jobs, particularly for women. 

This finding indicates that women-owned restaurants contribute significantly to local 

employment, empowering other women and promoting gender equality in the workforce. 

2. 68% of the respondents mentioned experiencing consistent business growth over the 

years. Key factors contributing to this growth included customer loyalty, innovative menu 

offerings, and a focus on personalized customer experiences. 

3. 45% of the women entrepreneurs faced difficulties in securing capital for their businesses. 

They cited challenges such as limited access to loans, high-interest rates, and the general 

skepticism of financial institutions towards women-led businesses. 

4. 58% of women restaurateurs reported encountering gender-based discrimination, 

particularly when it came to being taken seriously in leadership roles or when negotiating 

with suppliers, contractors, and financial institutions. 

5. 70% of women entrepreneurs identified balancing work and family life as one of the most 

significant challenges they face. The demands of running a restaurant, combined with 

societal expectations related to family responsibilities, often resulted in burnout and 

limited time for personal life. 

6. 55% of respondents mentioned the absence of a mentorship network specifically for 

women restaurateurs. They expressed a desire for more experienced female role models 

and mentors to help guide them through the challenges of running a restaurant. 

7. Many women (60%) attributed their business success to adopting innovative business 

models such as thematic restaurants, organic food offerings, and local food experiences. 

These models helped them attract a niche market in the competitive restaurant industry. 

8. 62% of women restaurateurs indicated that societal expectations about their roles as wives 

and mothers created significant pressure. This often hindered their ability to pursue further 

business expansion, as family obligations took precedence over professional growth. 

9. 65% of the respondents highlighted the importance of community involvement. Many 

women-led restaurants in Nashik were involved in social causes such as promoting local 

produce, supporting sustainable food practices, and providing employment to 

marginalized groups. 

10. 50% of the women entrepreneurs reported facing gender bias when seeking investment. 

They noted that investors often favoured male entrepreneurs or required them to provide 

more collateral and assurances compared to their male counterparts, despite running 

successful businesses. 
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