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Abstract: 

Pune District, located in the western part of Maharashtra, stands as one of the most 

culturally rich and diverse regions in India, attracting both domestic and international tourists. 

Known for its vibrant history, rich cultural heritage, and stunning natural landscapes, Pune 

has become an increasingly popular destination for those seeking a mix of history, adventure, 

and relaxation. The district boasts historical monuments, sacred temples, picturesque hill 

stations, and educational institutions, all of which have contributed to its growing popularity 

as a tourist hub. Over the years, tourism has emerged as a significant contributor to Pune's 

economy. The sector not only brings in substantial revenue but also generates employment 

opportunities across various industries such as hospitality, transportation, retail, and 

entertainment. Hotels, restaurants, travel agencies, local businesses, and artisans all benefit 

from the influx of tourists, thus creating a robust tourism-driven economy. The steady growth 

in tourism has also led to improved infrastructure and services in the region, making it more 

accessible to visitors from all over the world.The success of tourism in Pune, however, 

depends largely on effective marketing strategies. The role of tourism marketing is crucial in 

shaping the perception of the destination, highlighting its unique attractions, and ensuring that 

it stands out in a competitive global market. Various marketing strategies have been put in 

place to promote Pune as a travel destination. These strategies include both traditional 

methods, such as print advertising, billboards, and television commercials, and modern 

approaches, including social media campaigns, influencer collaborations, and online 

promotions. 

The government of Maharashtra, through agencies like the Maharashtra Tourism 

Development Corporation (MTDC), plays a key role in formulating and executing marketing 

campaigns that showcase the cultural, historical, and natural aspects of Pune. The 

government’s efforts focus on building the brand image of Pune, organizing festivals, and 

developing tourism infrastructure to cater to the increasing number of tourists. Moreover, the 

private sector, including hotels, tour operators, and local businesses, contributes to tourism 

marketing by offering attractive packages, promoting services, and enhancing the visitor 

experience.Despite the efforts of both the government and private sector, tourism marketing 

in Pune faces a number of challenges. One of the primary issues is the oversaturation of 

popular tourist spots, which often leads to overcrowding, especially during peak seasons. 

This can result in a diminished visitor experience, as tourists may struggle to fully enjoy the 

attractions due to long wait times or lack of space. Additionally, there is often a gap in 
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marketing strategies targeting niche tourism segments such as eco-tourism, adventure 

tourism, or medical tourism, which could diversify the tourist base and ensure year 

Keywords: cultural heritage, tourist destination, revenue generation social media campaigns, 

Influencer collaborations, online promotions 

 

Introduction  

Tourism is one of the fastest-growing industries globally, contributing significantly to 

local economies, creating jobs, and promoting cultural exchange. Pune District, located in 

Maharashtra, is known for its blend of modernity and tradition, offering a wide range of 

tourist attractions, including historical monuments, hill stations, temples, and festivals. The 

growth of the tourism sector in Pune is influenced by various factors such as improved 

infrastructure, rising disposable incomes, and government initiatives. 

Despite the region’s potential, there are still challenges in effectively marketing Pune 

as a prime tourist destination. The success of tourism marketing depends on understanding 

target audiences, utilizing the right promotional strategies, and addressing issues like 

overcrowding, environmental sustainability, and cultural preservation. This research paper 

explores the current tourism marketing strategies in Pune District, assesses their 

effectiveness, and highlights areas that need improvement to ensure sustainable tourism 

development. 
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Objectives: 

1. To investigate the marketing strategies currently employed to promote tourism in Pune 

District. 

2. To explore the role of both public and private sectors in tourism marketing efforts. 

3. To identify challenges faced in implementing successful tourism marketing strategies. 

 

Research Methodology: 

This research follows a qualitative approach, aiming to understand the complex dynamics of 

tourism marketing in Pune District. The study utilizes both primary and secondary data 

sources: 

Primary Data: 

Interviews: Conducted with key stakeholders such as tourism department officials, local 

business owners, tour operators, and representatives from the Maharashtra Tourism 

Development Corporation (MTDC). 
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Surveys: Distributed to tourists visiting Pune, asking about their awareness of tourist 

attractions, satisfaction with existing marketing efforts, and suggestions for improvement. 

Secondary Data: 

Published reports from the MTDC and other government agencies.  

Academic journals, books, and articles on tourism marketing strategies in India. 

Online content, including social media analytics and tourism-related websites.  

The data collected is analysed to identify patterns in marketing strategies, their 

outcomes, and areas requiring improvement. 

 

Data Collection: 

To gain a holistic view of the tourism marketing landscape in Pune, data was gathered 

from a variety of sources: 

Interviews with Stakeholders: 

Interviews with government officials, tourism board representatives, and business 

owners helped gather insights into the key strategies and challenges involved in tourism 

marketing. 

Discussions focused on how different stakeholders collaborate to promote tourism and their 

perspectives on the effectiveness of current strategies. 

Surveys of Tourists: 

Surveys were designed to understand tourists' awareness of Pune’s attractions, how 

they heard about these destinations, and their level of satisfaction with promotional materials 

such as websites, social media campaigns, and print advertisements. 

Responses were gathered from a diverse group of tourists, including domestic and 

international visitors, to assess the reach and impact of different marketing efforts. 

Analysis of Secondary Data: 

Reports from the Maharashtra Tourism Development Corporation and local tourism 

departments were reviewed to understand the funding, planning, and marketing strategies 

implemented over the past few years. 

Secondary research also involved examining case studies of successful tourism marketing 

campaigns in other regions of India and comparing them to Pune's efforts. 

Results and Findings  

1. Marketing strategies currently employed to promote tourism in Pune District. 

1. Digital Marketing and Online Platforms 

Description: Tourism in Pune is heavily promoted through digital platforms, including 

official websites, social media (Instagram, Facebook, and Twitter), and dedicated tourism 

apps. These channels showcase Pune's attractions, events, festivals, and unique experiences. 

Implementation: Authorities and private stakeholders frequently share high-quality 

photos, videos, and virtual tours to engage a broader audience. They also utilize Google Ads, 

SEO, and targeted online campaigns. 

Effectiveness: Digital marketing ensures real-time updates, connects with tech-savvy 

travelers, and promotes user-generated content through hashtags. 
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Example: The Maharashtra Tourism Development Corporation (MTDC) website lists 

Pune-specific events and heritage sites, creating global visibility. 

2. Heritage and Cultural Promotion 

Description: Pune's historical landmarks like Shaniwar Wada, Aga Khan Palace, and 

Sinhagad Fort are key highlights. Cultural festivals like Ganesh Chaturthi and Bhimthadi 

Jatra are widely marketed to showcase local traditions. 

Implementation: Campaigns emphasize heritage walks, guided tours, and storytelling 

events to enhance the visitor experience. 

Effectiveness: These efforts target both domestic and international tourists who are 

interested in Pune’s rich history and cultural significance. 

Example: MTDC organizes heritage circuits in collaboration with private tour 

operators, creating packaged experiences. 

3. Event-Based Marketing 

Description: Pune is known for hosting large-scale events like the Pune International 

Film Festival, Sawai Gandharva Music Festival, and the Pune Half Marathon. 

Implementation: Event schedules are heavily promoted via newspapers, social media, 

and partner organizations. Additionally, tourism boards often align promotions with these 

events to attract participants. 

Effectiveness: Events boost short-term tourist inflow and position Pune as a vibrant 

cultural hub. 

Example: Local businesses, including hotels and restaurants, benefit directly from the 

increased footfall during events. 

4. Collaborations with Travel Agencies and Tour Operators 

Description: Private travel agencies work in partnership with tourism boards to create 

curated travel packages, highlighting popular attractions like Lonavala, Mulshi, and Lavasa. 

Implementation: Agencies offer customized itineraries for specific groups such as 

families, adventure seekers, or wellness tourists. 

Effectiveness: These collaborations help streamline travel for tourists and ensure that 

lesser-known attractions are also promoted. 

Example: Partnerships often include discounted packages or exclusive offers for 

specific times of the year. 

 

 

5. Rural and Eco-Tourism Initiatives 

Description: Pune District’s surrounding rural areas, such as Bhimashankar and 

Velhe, are marketed as eco-tourism destinations. Activities include organic farm stays, 

trekking, and bird-watching. 

Implementation: Campaigns highlight eco-friendly practices and sustainability to 

attract niche tourist groups. 

Effectiveness: This approach appeals to environmentally conscious travelers and 

supports local communities. 
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Example: Agro-tourism and eco-tourism centers like "Grampari" in Panchgani attract 

urban visitors seeking offbeat experiences. 

6. Infrastructure Development and Accessibility 

Description: Improved transportation facilities, such as Pune Airport expansion and 

better road connectivity, are integral to tourism promotion. 

Implementation: Campaigns emphasize Pune’s easy accessibility from major cities 

like Mumbai, Bengaluru, and Hyderabad, especially via express highways and railways. 

Effectiveness: Better connectivity encourages weekend tourism and last-minute travel 

plans. 

Example: Pune’s proximity to Mumbai and its integration into Maharashtra’s tourism 

circuits are often highlighted. 

7. Involvement of Influencers and Media 

Description: Social media influencers, bloggers, and travel vloggers are actively 

involved in promoting Pune as a tourist destination. 

Implementation: Tourism boards collaborate with these individuals to create authentic 

content showcasing Pune’s attractions. 

Effectiveness: Influencers generate organic engagement and attract younger 

audiences. 

Example: A popular Instagram campaign featured influencers sharing their Pune 

experiences under the hashtag #DiscoverPune. 

8. Promotion of Adventure Tourism 

Description: Activities such as paragliding in Kamshet, trekking in Rajmachi, and 

camping near Pavana Lake are marketed to adventure enthusiasts. 

Implementation: Adventure tourism is promoted through niche travel platforms and 

partnerships with adventure clubs. 

Effectiveness: These initiatives appeal to thrill-seekers and youth, creating diverse 

tourism options in Pune District. 

Example: Events like the Sahyadri Adventure Festival are widely advertised to attract 

adventure lovers. 

 

2. The role of both public and private sectors in tourism marketing efforts. 

2.1 Role of the Public Sector in Tourism Marketing 

The public sector, primarily government organizations and agencies, plays a 

significant role in creating a supportive framework for tourism development. Here's how: 

 

 

2.2 Policy and Planning 

Description: The government is responsible for formulating tourism policies and 

creating long-term plans for the sustainable growth of the tourism sector. 
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Examples: In Pune, the Maharashtra Tourism Development Corporation (MTDC) sets 

policies for infrastructure development, promotes eco-tourism, and organizes heritage 

conservation programs. 

Impact: These policies ensure that tourism is not just profit-driven but also sustainable and 

beneficial for local communities. 

2.3 Infrastructure Development 

Description: Public sector investments focus on building and improving essential 

infrastructure such as roads, airports, railways, and utilities. 

Examples: Projects like expanding the Pune Airport, developing the Pune Ring Road, and 

improving access to popular destinations like Sinhagad Fort are major initiatives. 

Impact: Improved infrastructure enhances accessibility, encouraging more tourists to visit 

Pune and stay longer. 

2.4 Promotion and Awareness Campaigns 

Description: Government bodies run large-scale advertising campaigns at the national 

and international levels to attract tourists. 

Examples: Campaigns like "Maharashtra Unlimited" by MTDC and partnerships with 

national tourism campaigns like "Incredible India" promote Pune as a destination for culture, 

history, and adventure. 

Impact: These efforts raise awareness about Pune’s unique attractions and position it 

as a must-visit destination in India. 

2.5 Organizing Festivals and Events 

Description: Public organizations organize and promote cultural events and festivals 

to attract tourists. 

Examples: Events like the Pune International Film Festival, Ganesh Chaturthi 

celebrations, and Sawai Gandharva Bhimsen Festival are promoted by municipal and state 

tourism departments. 

Impact: These events highlight Pune's cultural richness and generate economic 

activity for local businesses. 

2.6 Support for Local Communities 

Description: Governments often implement initiatives to involve rural and local 

communities in tourism, ensuring their participation and benefits. 

Examples: Eco-tourism projects in Bhimashankar and Velhe promote sustainable 

tourism while empowering local communities. 

Impact: These programs enhance the overall visitor experience while supporting local 

livelihoods. 

 

3. Role of the Private Sector in Tourism Marketing 

The private sector, which includes businesses such as hotels, travel agencies, tour 

operators, and adventure companies, is crucial in making tourism experiences more 

accessible and enjoyable. Here’s how they contribute: 
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3.1 Development of Hospitality Services 

Description: Private companies invest in developing hotels, resorts, restaurants, and 

other hospitality services to cater to tourists' needs. 

Examples: Major hotel chains like Marriott, Hyatt, and OYO operate in Pune, offering 

accommodations for all budget levels. 

Impact: Quality hospitality services improve the overall tourist experience, 

encouraging repeat visits. 

3.2 Customized Tour Packages 

Description: Travel agencies and tour operators design and market packages that 

include transportation, guided tours, and accommodations. 

Examples: Private operators offer curated experiences such as "Heritage Walks of 

Pune," "Pavana Lake Camping," and "Lonavala Adventure Tours." 

Impact: These packages make travel easier for tourists and help them explore lesser-

known destinations in Pune District. 

3.3 Adventure and Niche Tourism 

Description: Adventure tourism companies organize activities like trekking, camping, 

and paragliding, catering to niche interests. 

Examples: Companies like Trekker’s Paradise and Adventure Pulse promote activities 

in areas like Rajmachi and Kamshet. 

Impact: These offerings diversify tourism in Pune, attracting younger and adventurous 

travelers. 

3.4 Digital Marketing and Online Platforms 

Description: Private stakeholders invest heavily in digital marketing to promote their 

services and destinations. 

Examples: Travel platforms like MakeMyTrip, TripAdvisor, and Airbnb feature 

Pune-based experiences and accommodations. Influencer collaborations on platforms like 

Instagram also boost visibility. 

Impact: Online platforms make it easy for tourists to plan trips, book services, and 

explore reviews, enhancing transparency and trust. 

3.5 Private Investments in Infrastructure 

Description: Private companies often collaborate with the government to develop 

tourism infrastructure. 

Examples: Lavasa city, developed as a private initiative, is an example of integrated 

infrastructure for tourism, leisure, and business. 

Impact: Such projects showcase how private investments can significantly enhance 

tourism potential in the region. 

 

4. Collaborative Efforts Between Public and Private Sectors 

The public and private sectors often work together to strengthen Pune’s tourism 

industry. Here are key areas of collaboration: 

4.1 Public-Private Partnerships (PPP) 
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Description: Joint ventures between government agencies and private companies help 

develop large-scale tourism projects. 

Examples: Initiatives like adventure parks, cultural centers, and heritage site 

restoration often involve partnerships between municipal bodies and private firms. 

Impact: PPPs bring together resources, expertise, and funding from both sectors to 

deliver high-quality tourism experiences. 

4.2 Joint Marketing Campaigns 

Description: Collaborative marketing efforts, such as destination branding and 

tourism expos, bring public and private stakeholders together. 

Examples: Pune’s presence in global tourism expos, promoted by MTDC with support 

from private tour operators, attracts international tourists. 

Impact: Joint campaigns ensure consistent messaging and reach a larger audience. 

4.3 Training and Skill Development 

Description: Training programs for tourism-related jobs, such as tour guides, hotel 

staff, and local artisans, are often co-funded by the public and private sectors. 

Examples: Hospitality training centers in Pune help locals acquire skills for 

employment in the tourism industry. 

Impact: These programs improve service quality and boost local employment. 

 

5. Challenges faced in implementing successful tourism marketing strategies. 

5.1 Limited Coordination Between Stakeholders 

Description: A lack of collaboration between the government, private businesses, and 

local communities often leads to fragmented efforts in tourism marketing. 

Challenges: Different stakeholders may have conflicting goals, which can result in 

inconsistent messaging or duplication of efforts. 

Impact: Without a unified strategy, tourists may receive mixed information, which 

affects their experience and perception of the destination. 

Example: Misaligned promotional efforts between state tourism boards and local 

operators can confuse potential visitors about the best attractions or activities. 

5.2. Inadequate Infrastructure 

Description: While Pune has great tourist potential, inadequate infrastructure—such 

as poor road connectivity, limited public transportation, and insufficient parking—hampers 

the overall tourist experience. 

Challenges: Tourism promotions lose effectiveness if access to destinations is 

inconvenient or facilities (like accommodations, restrooms, and signage) are subpar. 

Impact: Tourists may avoid revisiting or recommending Pune due to poor 

infrastructure. 

Example: The approach roads to popular attractions like Sinhagad Fort are often in 

poor condition, discouraging travelers. 

5.3 Lack of Focus on Niche Tourism 
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Description: Although Pune has opportunities for niche tourism, such as wellness, 

eco-tourism, and adventure tourism, these segments remain underdeveloped. 

Challenges: Marketing strategies often focus on mainstream tourism, neglecting niche 

interests that could attract a wider range of visitors. 

Impact: This limits Pune’s ability to cater to diverse tourist groups and achieve its full 

potential as a destination. 

Example: Potential-rich destinations like Bhimashankar (for eco-tourism) or Kamshet 

(for paragliding) are not marketed adequately. 

 

5.4 Insufficient Digital Presence and Technology Use 

Description: While digital marketing is gaining traction, many tourism businesses and 

local operators in Pune lag in adopting advanced technologies and maintaining a strong 

online presence. 

Challenges: Outdated websites, lack of engaging content, and inconsistent social 

media updates reduce Pune's visibility in a highly competitive global market. 

Impact: Tech-savvy travelers may skip Pune for destinations that are more accessible 

online and offer seamless booking experiences. 

Example: Smaller tourism operators often fail to list their services on popular travel 

platforms like TripAdvisor or Booking.com, missing out on international audiences. 

 

5.5 Environmental Degradation 

Description: Over-tourism and poor management of natural resources lead to 

environmental issues such as littering, deforestation, and pollution. 

Challenges: Negative environmental impacts reduce the appeal of natural destinations, 

making it harder to market them effectively. 

Impact: Tourists seeking pristine and clean environments may choose alternative 

destinations. 

Example: Popular spots like Lonavala and Pavana Lake often suffer from 

overcrowding and waste management issues. 

 

5.6 Insufficient Funding for Marketing 

Description: Tourism marketing requires consistent investment in advertising 

campaigns, events, and infrastructure upgrades. Budget constraints often limit the scope of 

such efforts. 

Challenges: Limited funding restricts promotional activities, both domestically and 

internationally. 

Impact: Without adequate advertising, Pune struggles to compete with other well-

marketed destinations. 

Example: Compared to Rajasthan’s robust international campaigns, Pune’s tourism 

promotions remain low-key. 
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5.7 Seasonal Dependency 

Description: Pune experiences a high influx of tourists during specific seasons, like 

monsoon and winter, while facing low visitor numbers during other times of the year. 

Challenges: Marketing strategies often fail to promote Pune as a year-round 

destination. 

Impact: Tourism businesses suffer losses during the off-season, affecting their sustainability. 

Example: Monsoon destinations like Mulshi and Lavasa see minimal traffic during 

summer months, leading to revenue dips. 

 

5.8 Lack of Training and Professionalism 

Description: Many tourism service providers, including local guides and hospitality 

staff, lack proper training in customer service and language skills. 

Challenges: Poor service quality creates negative experiences for tourists, impacting 

word-of-mouth marketing. 

Impact: Tourists are less likely to recommend Pune if they encounter unprofessional 

or unhelpful service. 

Example: International tourists often struggle to communicate with local guides who 

are not fluent in English or other widely spoken languages. 

 

5.9 Limited Awareness among Locals 

Description: Local residents and businesses often lack awareness of Pune’s tourism 

potential and their role in creating a welcoming atmosphere. 

Challenges: Without community involvement, sustainable tourism initiatives and 

cultural experiences remain underutilized. 

Impact: Local businesses miss opportunities to benefit from increased tourist activity. 

Example: Villages near eco-tourism destinations like Velhe may not participate in 

promoting their unique culture and crafts to visitors. 

 

5.10 Competition from Nearby Destinations 

Description: Pune faces stiff competition from nearby destinations like Mumbai, 

Mahabaleshwar, and Goa, which are well-established in the tourism market. 

Challenges: Tourists may overlook Pune in favor of these more popular or better-

marketed alternatives. 

Impact: Pune has to work harder to differentiate itself and offer unique attractions to 

draw visitors. 

Example: Goa’s reputation as a beach destination often overshadows Pune’s heritage 

and adventure offerings. 

The findings of this research suggest that the tourism marketing strategies in Pune 

District are a mix of traditional and modern approaches. Some key results include: 

 

Conclusion: 
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The tourism marketing strategies in Pune District have had a positive impact on the 

region's growth as a tourist destination. However, there are several areas for improvement. 

The research shows that while digital marketing has increased awareness, traditional 

marketing channels still play a role in reaching diverse audiences. Effective collaboration 

between government bodies and the private sector is essential to create more integrated and 

targeted marketing campaigns. 

The main challenges identified include overcrowding, insufficient resources, and 

sustainability concerns. To address these issues, the following recommendations are 

proposed: 

 

Targeted Marketing: Efforts should be made to promote niche tourism segments such as 

cultural tourism, eco-tourism, and adventure tourism, focusing on attracting specific groups 

of tourists. 

Sustainability Practices: Marketing campaigns should emphasize responsible and 

sustainable tourism practices to preserve the region’s natural and cultural heritage. 

Infrastructure Development: Increased investment in infrastructure is required to 

accommodate the growing number of tourists, ensuring that the region remains attractive 

while maintaining a high-quality experience. 

Digital Expansion: The use of digital marketing platforms should be expanded to reach 

younger, tech-savvy travelers, particularly through targeted campaigns on social media and 

online travel agencies. 

 

References: 

Articles on Pune tourism strategies in The Economic Times and Times of India. 

Babu, S. S., Mishra, S. & Parida, B. B.,2008, "Tourism Development Revisited: Concepts, 

Issues and Paradigms."SAGE Publications India. 

Bansal, S. P.,2001, "Tourism Development and Regional Economy."Deep & Deep 

Publications Pvt. Ltd. 

Bhatia, A. K.,2006, "The Business of Tourism: Concepts and Strategies."Sterling Publishers 

Pvt. Ltd.CABI. 

Chand, M.,2002, "Travel Agency Management: An Introductory Text."Anmol Publications 

Pvt. Ltd. 

Chawla, R. 2006, "Tourism Marketing and Development."Sonali Publications. 

Dasgupta, S.,2011, "Tourism Marketing."Pearson Education India. 

Dixit, S. K.,2010,"Tourism Products."New Royal Book Company. 

Ghosh, B.,2000,"Tourism and Travel Management."Vikas Publishing House Pvt Ltd. 

Government of Maharashtra,2023, “Pune District Tourism Development Plan.” Pune, 

India. 

Gunn, C. A., & Var, T.,2002, "Tourism Planning: Basics, Concepts, Cases."Insights from 

social media campaigns and influencer marketing studies related to Pune tourism. 

https://jetjournal.us/


Journal of East-West Thought 

ISSN: 2168-2259 (online) 
(https://jetjournal.us/) 
Volume 15, Issue 1, Jan-March – 2025 Special Issue 2 
 

 
Impact Factor: 7.665, Peer Reviewed and UGC CARE I 

 

Copyright ©  | JET Network, All Rights Reserved 

 
  
 

728 

Joshi, V. M.,2014, "Development and Marketing of Tourism in Maharashtra."International 

Journal of Management and Business Studies, 4(4), 1-5.IJMBS 

Kaul, R. N.,1985, "Dynamics of Tourism: A Trilogy."Sterling Publishers Pvt. Ltd. 

Kudnar, N. S., 2019, Impacts of GPS-Based Mobile Application for Tourism: A Case Study 

of Gondia District, Vidhyawarta, Peer-Reviewed International Publication,  pp -19-22. 

Kumar. A.,2015, "Tourism Management: New Trends and Innovations."APH Publishing 

Corporation. 

Kumar. A.,2020, “Sustainable Tourism in Pune: A Study of Marketing Strategies.” Pune 

Tourism Journal. 

Lagad S. J. 2020, Role of Banks to the Development of Self Help Groups – A Case Study of 

Drought Prone Karjat Tahesil During 2014-15, Dogo Rangsang Research Journal,07(10),136-

147. 

Lagad S. J.,   2017, Role of Water Conservation in Rural Development- A Case Study of 

Model Villages in South Ahmednagar District, Ph.D Thesis Submitted RashtrasantTuka doji 

Maharaj Nagpur University, Nagpur. 

Lagad S. J., 2013, Jalvasthapan, Shodhankan, PrathmeshPrakashan, Vol- 2,Issue- 2 pp 186-

190 

Lagad S. J., 2017, Potential Propose Selected Village Watershed in KarjatTahesil- Using 

GIS Techniques, Peer Revived International Research Journal of Geography, Maharashtra 

BhogolshastaSanshodhanPatrika, Vol.-34 pp 100-105 

Lagad S. J., 2018, Demographic Development Pre & post Watershed Development of Model 

Watershed Village Hivarebazar In Nagar Tahesil, International  Journal of Research in Social 

Sciences, Vol.- 8 Issue – 12 pp353-365  

Lagad S. J., 2018,Application of GIS and Remote Sensing for Selecting of Watershed Sites- 

Acase Study of Rajani Village in Nagar Tahesil, Resent Advances in Languages, Literature 

and Social Sciences, Vol.-4, Issue – 2, pp 94-96 

Lagad S. J., 2019,  A Study of The Problems of Milk Producers in KarmalaTaluka, Dist 

Solapur, International  Journal of Multifaceted & Multilingual Studies, Vol- 5, Issue-2 .pp 

97-101 

Lagad S. J., 2019, Demographic Development Pre and Post Watershed Development of 

Model Watershed Village Ralegansiddhi in ParnerTahesil,  Peer Revived  International 

Research Journal of Geography, Maharashtra BhogolshastaSanshodhanPatrika, Vol.37. 1. pp 

37-48 

Lagad S. J., 2019, Milk Producers Scenario in KarmalaTaluka, Dist Solapur, Research 

Journey, Special Issue 108, Swatidhan Publication pp 158-165 

Lagad S. J., 2020, Physiographic Analysis of the Hivare Bazar Village Using GIS and RS 

Techniques, Studies in Indian Place Names 40 (3), 5528-5536.  

Lagad S. J., Kamble B. 2020, Geo-Political Dispute Between India and China and Its 

Impact on Bilateral Trade, Studies in Indian Place Names Vol. - 40 Issue - 60, pp 2215-2227.  

Lagad S. J.,2013, Rainfall Analysis of Drought Prone Area in Ahmednagar District, Recent 

Techniqes in Geography, VidyavatiPrakashan, pp  8-13 

https://jetjournal.us/


Journal of East-West Thought 

ISSN: 2168-2259 (online) 
(https://jetjournal.us/) 
Volume 15, Issue 1, Jan-March – 2025 Special Issue 2 
 

 
Impact Factor: 7.665, Peer Reviewed and UGC CARE I 

 

Copyright ©  | JET Network, All Rights Reserved 

 
  
 

729 

Lambert Academic Publishing. 

Luthra, S.,2017, "A Study of Development of Business Tourism in Pune."Thesis submitted 

to Bharati Vidyapeeth Deemed University, Pune. 

Maharashtra Tourism Development Corporation (MTDC) – Annual Reports. 

Maharashtra Tourism Development Corporation (MTDC): www.maharashtratourism.gov.in 

Mishra, M.,2011, "Medical Tourism: Impacts and Implications."Cyber Tech Publications. 

Munjal, S. and Jauhari, V. 2015, Leveraging the cultural and economic value of fairs and 

festivals in India. Worldwide Hospitality and Tourism Themes. 417-423. 

Nagarale, V.,2011, "GIS Approach for Tourism Development: Pune District Maharashtra." 

Negi, J.,1990, "Tourism and Travel: Concepts and Principles."Gitanjali Publishing House. 

Padhye, D. S.,2018, "A Critical Study of Marketing Strategies of Healthcare Tourism with 

Special Reference to Western Maharashtra."Ph.D. Thesis, Savitribai Phule Pune University. 

Pawar S. N., 2018,Spatial Pattern of Work Participation Rate in Ahmednagar District of 

Maharashtra: A Comparative Assessment, IJRASET, Volume 6, Issue III, March, pp. 2443-

2449.  

Pune Municipal Corporation Tourism Initiatives: www.punecorporation.org 

Rathore, S.,2017, "Cultural Tourism in India."Abhijeet Publications. 

Reddy V 2018, "Tourism Marketing and Management."Abhijeet Publications. 

Research articles and reports on eco-tourism and heritage promotion published by academic 

journals like Tourism Management Perspectives.  

Salunke V.S.,  Lagad S.J., BhagatR.S., Kudnar N.S. 2021, A Geospatial Approach to 

Enhance Point of the Interest and Tourism Potential Centers in Parner Tehsil in Maharashtra, 

India, International Journal of Scientific Research in Science, Engineering and 

Technology,186-196 

Sharma, K. K.,2004, "Tourism and Regional Development."Sarup & Sons. 

Sharma, R.,2019, “The Role of Social Media in Tourism Marketing in India.” International 

Journal of Tourism Research. 

Shinde, K. A.,2010,"Entrepreneurship and Indigenous Entrepreneurs in Religious Tourism in 

India."International Journal of Tourism Research, 12(5), 523-535. 

Singh, L. K.,2008, "Fundamentals of Tourism and Travel."Isha Books. 

Singh, S.,2008, "New Horizons in Tourism: Strange Experiences and Stranger Practices." 

Sinha, P. C.,1998,"Tourism Marketing."Anmol Publications Pvt. Ltd. 

 

https://jetjournal.us/

