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Abstract:

Women entrepreneurs in the tourism industry play a significant role in the global economy, yet they
face a unique set of challenges and opportunities that influence their success and growth. The tourism
sector, which is inherently diverse and dynamic, offers vast potential for innovation, economic
development, and cultural exchange. However, women entering or leading in this field often
encounter various obstacles, such as gender discrimination, limited access to financial resources, and
sociocultural expectations that can restrict their entrepreneurial ambitions.Moreover, the lack of
mentor ship and networking opportunities further isolates women entrepreneurs, making it difficult
to build essential business connections and gain industry insights.

The increasing demand for niche tourism markets, such as eco-tourism, cultural tourism, and women-
centric travel, provides a fertile ground for women to create unique, value-driven business models.
Technological advancements and the rise of digital platforms have democratized access to global
markets, enabling women to reach a wider audience and offer innovative services. Furthermore, the
growing emphasis on sustainability, inclusivity, and community-based tourism presents women with
the opportunity to lead initiatives that align with social responsibility and ethical practices. Women’s
leadership in tourism can foster more inclusive and sustainable business practices, empowering
communities and improving the overall tourism experience. Several initiatives, both governmental
and non-governmental, are now focusing on empowering women entrepreneurs by offering training,
mentorship, and financial support. Such programs are crucial in helping women overcome existing
barriers and capitalize on opportunities within the tourism sector.

Keywords: Women Entrepreneurs, Tourism Industry, Challenges, Opportunities, Gender
Discrimination, Access to Capital, Eco-tourism, Cultural Tourism, Sustainable Development,
Women’s Empowerment, Digital Platforms.

Literature Review:

Entrepreneurship today is considered in global context as a driving force for economic development.
Entrepreneurs with their unique creativity and innovations create new forms of business which
creates value for customers and benefit the entrepreneurs monetarily. Entrepreneurial activities have
been shown to influence economic development and growth (Naude, 2008) [10]. They also create
new opportunities and seize them with the willpower and energy essential to overcome the resistance
that the social, cultural, political, and economic environments offer (Morrison et al., 2003) [12].
Entrepreneurship has also been viewed as a creative and innovative response to the environment and
an ability to recognize, initiate and exploit an economic opportunity (Prasad, 88). There have been
several studies on the importance and contribution of women entrepreneurship more so from
developed countries as compared to developing and underdeveloped countries. The powerful role
women can
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play in this process has been the theme of much entrepreneurial research.Marlow & Patton, 2005;
World Bank, 2018) indicate that women entrepreneurs are more likely to face difficulty in securing
loans or financial support compared to their male counterparts. Binns, 2011. Comments,Socio-
Gender biases affect their credibility and legitimacy as business leaders, leading to unequal treatment
in the workplace and the broader business ecosystem. Women in tourism are often excluded from
male-dominated business networks, which hinders their access to mentorship, advice, and
collaboration studied by (Sanchez & Valdez, 2021). Carter and Shaw (2006) have shown that women
entrepreneurs tend to have fewer business contacts and networking opportunities compared to men.
This lack of mentorship and networking reduces their capacity to share knowledge, access business
opportunities, and navigate the complexities of the tourism industry effectively.Women
entrepreneurs can now use online booking systems, social media platforms, and e-commerce to
promote their businesses and reach global markets (Ratten, 2014). This technological shift has opened
up new avenues for women to market unique tourism products, such as home-stays, personalized
travel packages, and local experiences, without the need for significant upfront investment in
infrastructure. Women entrepreneurs in the tourism sector are increasingly aligning their businesses
with sustainability, social responsibility, and ethical tourism practices (Scheyvens, 2007). This trend
is particularly evident in community-based tourism initiatives, where women are key players in
creating sustainable models that empower local communities while providing enriching experiences
for tourists.

Introduction

Tourism empowers women. In 2019, the United Nations World Tourism Organization (UNWTO)
Global Report on Women in Tourism, highlighted that the sector contributes to the UN’s Sustainable
Development Goal (5) on gender equality and women’s empowerment. The key findings from the
report concluded that (i) the majority, or (54 %),of the tourism workforce worldwide is female, (ii)
the gender wage gap is smaller in the tourism industry since women earn 14.7 % less than men,
and (iii) tourism offer women greater opportunities in leadership roles as 23% of tourism ministers
tend to be women. Tourism remains a gateway for women to find their economic independence. In
2023, the UNWTO reiterated that “Tourism must continue to deliver on its potential as a driver of
women’s empowerment and opportunity”. According to the United Nations World Tourism
Organization (UNWTO), women make up a significant portion of the global tourism workforce: 54%
of the tourism workforce globally is made up of women. This is higher than the global average for
other industries, where women make up about 39% of the workforce (UNWTO, 2019).The proportion
of women in tourism-related employment varies significantly by region, with higher percentages in
developing countries and in areas like hospitality, travel agencies, and services.Globally, women
entrepreneurs are running businesses, with India having a significant number of women-owned
businesses. India ranks 57th out of 65 nations in the Mastercard Index on Women Entrepreneurship
(MIWE) 2021. The rate of total early-stage entrepreneurship (TEA) in India is 11.5% in 2022-23,
and India now ranks 24th among 49 economies surveyed.In 2023, the total amount raised by women-
founded startups and businesses declined significantly, with a 73.9% drop to $530 million, down
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from over $2 billion in 2022. The UNWTO highlights that women are the backbone of the tourism
sector globally, but they often face low pay and disguised unemployment in family businesses.

Key Areas of Women’s Employment in the Tourism Industry

Hospitality Sector:-The hospitality industry (hotels, resorts, and restaurants) has a significant
presence of women. Women represent around 60% of the workforce in this sector globally (World
Travel & Tourism Council, 2020).1n developing regions, women often work in customer service roles
such as front desk management, housekeeping, and food services.

Tour Operators and Travel Agencies:-

Women also dominate in travel agencies and tour operators. According to the World Tourism
Organization, women comprise about 50% of the workforce in travel agencies globally. Women
entrepreneurs are increasingly setting up travel agencies, especially in women-centered travel, eco-
tourism, and cultural tourism.

Airlines and Aviation:-Women account for a smaller portion of the aviation sector, although their
representation is increasing. Globally, around 30-40% of airline employees are women, with women
primarily working as flight attendants and customer service agents. Women’s representation in airline
management positions, however, remains relatively low, with only 3% of airline CEOs being women
(International Air Transport Association, 2021).

Eco-Tourism and Sustainable:- Tourism:-Eco-tourism and sustainable tourism are growing niches
where women are leading initiatives. Women have been central in the development of community-
based tourism projects, sustainable tour guiding, and responsible travel operations.40-50% of women
entrepreneurs in tourism globally are involved in the eco-tourism sector, especially in rural and
indigenous regions (UNWTO, 2020).

Cultural Tourism and Community-Based Tourism:- Women play a pivotal role in promoting
local culture, traditional crafts, and community-based tourism (CBT), often as business owners or
managers of cultural sites and events.

Guiding and Tour Leadership:- Women also work as tour guides in cultural, historical, and nature-
based tourism sectors. In some countries, women have carved out significant niches in guiding,
especially in eco-tourism and cultural tours. The number of women tour leaders is increasing, with
estimates suggesting women make up about 25-30% of the guiding workforce in certain countries
(World Federation of Tourist Guide Associations, 2020).

MICE (Meetings, Incentives, Conferences, and Exhibitions)
The MICE industry has a growing number of women in event planning, conference management, and

business tourism. Women dominate in customer-facing roles like event organizers and managers, but
less so in executive or leadership positions in the sector.
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Entrepreneurial Ventures

Women-led businesses are increasingly prominent in the tourism sector, particularly in the areas of
sustainable tourism, boutique hotels, and unique local experiences.A study by UN Women (2019)
found that women entrepreneurs in tourism tend to dominate in small to medium-sized enterprises
(SMEs), especially in hospitality, tour operations, and travel agencies.Women are also taking
leadership roles in emerging markets, focusing on eco-tourism, adventure tourism, wellness tourism,
and cultural tourism. However, access to finance, mentorship, and business networks continue to be
major challenges for women entrepreneurs.

Challenges in Women’s Participation in Tourism

While the numbers indicate high participation, women in tourism often face gender-related
challenges such as:

Gender Bias and Stereotyping

Women in the tourism industry often face discrimination and gender bias, both from within the
industry and from external stakeholders like customers and suppliers.

Access to Funding and Financial Resources

Women entrepreneurs in tourism often have difficulty accessing the financial resources needed to
start or grow their businesses. This issue is further compounded by a lack of collateral, financial
literacy, and confidence in their entrepreneurial abilities.

Balancing Work and Family Responsibilities

Many women entrepreneurs in the tourism industry face the difficult task of balancing their business
commitments with domestic responsibilities, including caregiving, household chores, and child-
rearing.

Limited Networking Opportunities

Women entrepreneurs in tourism may have fewer opportunities to build strong professional networks
due to gender-based restrictions or cultural norms that exclude women from male-dominated spaces.

Cultural and Social Barriers

In many regions, cultural and societal norms may limit the freedom of women to travel, work in
public spaces, or run their own businesses. These cultural barriers can prevent women from taking
full advantage of the opportunities available in the tourism sector.

Lack of Representation in Leadership Roles

There is an underrepresentation of women in leadership and decision-making roles in the tourism
industry. Women may find it difficult to break through the "glass ceiling" and reach top positions
within established companies or associations.

Market Competition and Barriers to Entry

The tourism industry is highly competitive, with both large players (global hotel chains, international
tour operators) and local entrepreneurs vying for market share. Women entrepreneurs often face
greater difficulties in entering or scaling their businesses due to a lack of resources and experience
compared to their male counterparts.
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Limited Access to Training and Development

Women entrepreneurs in the tourism industry often face barriers to gaining the necessary skills,
training, and knowledge to grow their businesses. These limitations may arise from gender-based
discrimination in educational and professional development opportunities.

Safety and Security Concerns

Women entrepreneurs in the tourism industry, especially those who travel or work in unfamiliar or
remote locations, may face greater concerns about personal safety and security.

Limited Marketing and Visibility

Women entrepreneurs often face challenges in effectively marketing their businesses, both in
traditional and digital channels. Cultural biases can sometimes undermine women’s visibility in
public campaigns and advertisements, making it harder for them to attract clients and investors.

Opportunities for Women in Tourism

® The tourism industry presents numerous opportunities for women:

® Sustainable and eco-tourism: Women are well-positioned to lead in sustainable tourism ventures,
particularly in eco-tourism and community-based tourism.

® Digital transformation: The rise of online travel agencies (OTAs), social media marketing, and
digital platforms offers opportunities for women to create innovative travel experiences and
reach global markets.

® Niche markets: Women are capitalizing on emerging niche markets, such as women-only travel,
adventure tourism, and wellness tourism, offering .

Womens in Event Management:

Women in India dominate the event planning and management roles in the MICE industry. They are

involved in organizing conferences, seminars, exhibitions, and incentive travel events for various

corporate clients and international organizations.\WWomen-owned event management companies are

increasingly becoming prominent in India’s MICE industry. These businesses focus on organizing

corporate conferences, trade shows, and large-scale exhibitions.

Conference and Exhibition Management:

Women play a central role in managing exhibitions and conferences, handling tasks such as venue

selection, vendor coordination, guest relations, logistics, and sponsorships.Women are involved in

the marketing and public relations aspects of MICE events, including social media promotion,

partnerships, and content creation. Corporate Travel Management:

Women professionals are prominent in corporate travel agencies that specialize in organizing travel

for delegates attending conferences and events. They manage flights, accommodation, transportation,

and itinerary planning.Women’s roles in these agencies include managing bookings, providing

customer support, and facilitating the smooth operation of travel arrangements for large corporate

groups.

Hospitality and Venue Management:

Women are involved in hospitality management, especially in managing venues that host conferences

and exhibitions. They work in hotels, resorts, and convention centers, ensuring that guests and

delegates are well taken care of during events.Women also play key roles in guest services, event

coordination, food and beverage management, and operations at event venues.
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Leadership and Senior Management Roles:

While women have a significant presence in operational roles within MICE, leadership positions
remain less accessible. Women in senior management positions in the MICE sector account for a
smaller proportion compared to their male counterparts.Despite these challenges, the number of
women reaching leadership roles in the MICE sector is gradually increasing, with women heading
event management companies, convention bureaus, and MICE-related departments in large
corporations.

Challenges Faced by Women in the MICE Sector

Although the MICE industry in India offers significant opportunities for women, several challenges
persist:

Gender Inequality in Leadership: Women are underrepresented in senior decision-making
positions in the MICE sector, particularly in roles such as CEO, event director, or senior executive.
Work-Life Balance: The nature of the MICE industry often demands long working hours, extensive
travel, and weekend work. This creates a challenge for women who must juggle career responsibilities
with family or personal commitments.

Safety Concerns: Women working in event venues, conference travel, or as tour guides may face
challenges related to safety, especially when traveling to unfamiliar or remote locations for large-
scale events.

Limited Networking Opportunities: Women often have limited access to business networks,
mentorship, and industry events, which can restrict their career advancement in the MICE sector.
Pay Gaps: Like many other industries, gender pay disparities exist in the MICE sector. Women are
often paid less than men for similar roles, especially in lower or mid-level positions.

Opportunities for Women in the MICE Sector

Despite the challenges, there are considerable opportunities for women in India's MICE sector, driven
by several factors:

Increasing Demand for MICE Services

The growth of India’s economy and the increasing globalization of business have led to greater
demand for MICE services. This has created more job opportunities for women in areas like event
management, corporate travel, and conference services.

India’s rise as a hub for international conferences and exhibitions has led to an increase in the need
for professional conference organizers (PCOs) and destination management companies (DMCs),
where women are gaining prominence in both operational and leadership roles.

Women Entrepreneurs in MICE

The rise of women-owned event management firms and women-led MICE businesses is a notable
trend in India. Women entrepreneurs are leveraging their skills to organize and manage conferences,
exhibitions, and corporate travel services, catering to niche markets such as women-only events or
sustainable tourism events.Organizations like The Event and Entertainment Management Association
(EEMA) in India have highlighted the role of women entrepreneurs in the MICE sector, supporting
them through industry-specific networking events and professional development initiatives.
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Government and Industry Support
The Indian government has launched various initiatives to encourage women’s empowerment in the
workforce, including support for women in business and skill development programs.Industry
associations and organizations like The Federation of Indian Chambers of Commerce and Industry
(FICCI), The Indian Association of Professional Congress Organizers (IAPCO), and The Indian
Tourism Development Corporation (ITDC) have also created platforms to mentor and support
women in the MICE sector.
Technological Advancements
The growth of virtual events, hybrid conferences, and digital marketing in the MICE industry offers
new opportunities for women, particularly in event production, digital content creation, and virtual
conference management.Social media, online event platforms, and virtual conferencing tools are
becoming more crucial, and women are excelling in these areas by offering innovative solutions to
clients.
Key Statistics and Data:
While specific data on the exact number of women working in the MICE sector in India is limited,
there are some relevant insights: According to the FICCI-YES Bank Tourism Report (2020), women
represent a substantial proportion of employees in India’s event management and MICE industry,
especially in event planning, venue management, and marketing.A study by KPMG India noted that
women make up approximately 30% of the total workforce in the hospitality and tourism sector in
India, a significant portion of which is in the MICE sub-sector.According to reports from industry
bodies like EEMA, the percentage of women participating in leadership roles in MICE is growing,
but women still face challenges in reaching the top management levels.
The major limitations of the tourism industry for working of women are as follows:
(&) Sexual harassment and sex tourism: In 1995 the UNWTO adopted a Declaration on the
Prevention of Organized Sex Tourism, which defines sex tourism as “trips organized from within
the tourism sector, or from outside this sector but using its structures and networks, with the
primary purpose of effecting a commercial sexual relationship by the tourist with residents at the
destination.” In many tourism destination areas the spread of prostitution has caused an increase
of severe diseases, in particular for women. Prostitution also often implies abuse and violence
against women and severe consequences for social integration (ILO 2011) ©).
(b) Unawareness of women about tourism education and training: One of the most factors
of less women participation in the tourism industry is unawareness of tourism education and
training. The Govt. of India has made many efforts through government agencies, NGOs and
tourism institutions for creating the awareness of employment in tourism. For example “Hunar se
rozgar”, “Earning while learning” etc.

(c) Lack of resources for tourism educational: Although the Indian government has invest
much more amount for tourism promotion and infrastructure development but the sufficient
researches has not been done for tourism promotion and development in the industry so there is
lack of resources for tourism education also.

(d) Bad representation of Women’s image: \Women are expected to dress in an "attractive"
manner, to look beautiful (i.e. slim, young, and pretty) and to "play along" with sexual harassment
by customers. Stereotypical and sexist images of women are often part of tourism promotion in
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brochures and advertisements. Friendly, smiling and pliant women fitting certain standards of
attractiveness, attired in traditional costumes, waiting to submissively serve the customer's every
wish is the typical portrayal of women in tourism material.

(e) Masculine dominancy in the tourism organizations: With women traditionally being
largely absent from senior management positions, organizational culture can be perceived by
some as being masculine. Just under a quarter of the Women 1st online survey respondents said
that a dominant male culture and attitude is a hindrance to moving up the career ladder.There are
also those who believe that some women can adopt perceived masculine traits to progress, so
having more women at senior levels is not necessary the sole solution®.

In India, several successful tourism and travel-related organizations are owned and

operated by women. These women-led businesses play a crucial role in promoting tourism,
creating job opportunities, and contributing to the growth of the industry. Below are some notable
examples of women-owned organizations in India's tourism sector:

Sita World Travel (Founded by Mrs. Sita Gidwani)

Sita World Travel, a leading travel management company, was founded by Sita Gidwani, one of the
pioneering women in India's tourism industry. The company offers specialized travel services,
including bespoke holiday packages, group tours, and incentive travel.

Aarogya Tour (Founded by Mrs. Neelam Sharma):-Aarogya Tour is a women-owned
organization founded by Neelam Sharma. The company offers tours centered on wellness and health
tourism in India.The focus of the company is on creating wellness travel experiences such as yoga
retreats, Ayurveda treatments, and cultural experiences across the country.Aarogya Tour emphasizes
sustainable tourism practices and aims to empower local communities through responsible travel
programs.

TUI India (Led by Mrs. Sunita L. Shetty)TUI India, a subsidiary of the global TUI Group, is led
by Sunita L. Shetty, who plays a key role in driving the growth of the company in the Indian
market. TUI India focuses on both inbound and outbound tourism services, offering a wide range of
tour packages, luxury holidays, and adventure tourism. They also provide specialized services like
destination weddings, group tours, and family holidays.

Kashmir Treks and Tours (Founded by Mrs. Rukhsana Jameel)

Kashmir Treks and Tours is a tour operator based in Kashmir, founded by Rukhsana Jameel, who has
been instrumental in providing adventure tourism and trekking experiences in the region.The
company specializes in treks and adventure travel experiences in Kashmir, offering tailor-made
packages for tourists seeking to explore the natural beauty of the Himalayas.

Creative Travel (Founded by Mrs. Radhika S. R. Khosla):-Creative Travel, one of India's most
prominent and longest-running destination management companies, was led by Radhika S. R.
Khosla. The company offers a wide array of specialized tours and customized itineraries, focusing
on experiential travel and niche markets.

SheThePeople (Founded by Mrs. Shaili Gupta)

SheThePeople is an innovative women-led initiative focused on empowering women travelers and
entrepreneurs. Founded by Shaili Gupta, this platform aims to bring together women who travel,

821

Copyright © | JET Network, All Rights Reserved



Journal of East-West Thought JOURNAL OF

ISSN: 2168-2259 (online) EAST-WEST

(https://jetiournal.us THOUGHT
Volume 14, Issue 4 — Dec 2024  |mpact Factor : 7.665

UGC CARE |

explore, and promote sustainable tourism.The company provides travel consultancy, local
experiences, and organizes women-only travel groups across India, catering specifically to women
travelers who seek safe, authentic, and empowering travel experiences.

Grassroutes Journeys, co-founded by Rina Mukherjee, is a company specializing in rural tourism
and community-based tourism in India. The company focuses on providing authentic rural
experiences, giving tourists the chance to explore rural India and engage with local communities.
Wonder Travel and Tourism (Founded by Mrs. Anjali Agarwal):-Wonder Travel and Tourism,
founded by Anjali Agarwal, is a leading travel agency in India offering tours, visa services, and hotel
bookings for international and domestic travelers.The company has built a strong reputation for
organizing both group and customized tours, including luxury travel, honeymoon packages, and
family holidays.

Swasthya Living (Founded by Mrs. Nidhi Jain):-Swasthya Living, founded by Nidhi Jain, focuses
on wellness tourism in India, offering personalized wellness retreats and programs that include yoga,
Ayurveda, and meditation. The organization also provides health-focused travel experiences such as
detoxification programs and spa treatments in serene locations.

Madhuban Hotel and Resort (Founded by Mrs. Renu Goyal):-Madhuban Hotel and Resort,
established by Renu Goyal, is a women-owned hospitality brand that provides high-quality
accommodations, event management, and tourism-related services. Located in Rishikesh, it
specializes in eco-friendly and wellness-based tourism.

Unseen Journeys (Founded by Mrs. Tania Soni):-Unseen Journeys is a women-led travel company
that offers offbeat, experiential tours across India, especially in lesser-known destinations that
promote cultural immersion and sustainable travel.

Ghoomophiro (Founded by Mrs. Pooja Mishra):-Ghoomophiro is a travel agency and tour
operator founded by Pooja Mishra that provides personalized travel services to a wide range of
customers, with a particular emphasis on domestic travel within India.

The hospitality industry in India has seen significant contributions from women entrepreneurs, who
have successfully established and managed hotels, resorts, restaurants, and travel-related businesses.
These women have not only created unique hospitality experiences but have also fostered economic
growth, provided employment opportunities, and contributed to the empowerment of women in the
sector.

Taj Mahal Palace Hotel, Mumbai (Owned by Mrs. Ratan Tata - Under Women Leadership).The
group promotes women leadership within its ranks.

The Leela Palace Hotels & Resorts (Led by Mrs. Padma Bhushan Leela Naresh):-The Leela
Palace Hotels & Resorts is one of the most prominent names in India's luxury hospitality sector.
Founded by Leela Naresh, her legacy continues to inspire women in the industry.

Ananda in the Himalayas (Founded by Mrs. Indira Khurana):-Ananda in the Himalayas, one of
India’s premier wellness resorts, was founded by Indira Khurana, a prominent figure in wellness and
hospitality.

The Oberoi Group (Various Women-Led Initiatives):-The Oberoi Group, known for its luxury
hotels and resorts in India and abroad, has witnessed the growing presence of women in senior roles.
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Neemrana Hotels (Led by Mrs. Priya Paul):-Neemrana Hotels is a chain of heritage hotels that
focus on restoring and promoting India’s rich cultural heritage through the restoration of palaces,
forts, and havelis. Led by Mrs. Priya Paul, this brand has become an example of women-led
leadership in the hospitality sector.

Palaces of India, founded by Vijayalaxmi Bhatia, offers a range of luxury palace experiences
across India, providing guests the chance to stay in palatial heritage properties that offer both royalty
and heritage tourism.

The Park Hotels (Led by Mrs. Priya Nair) is one of India’s leading boutique hotel chains, offering
a unigue and contemporary hospitality experience.

Gulmohar Lane (Founded by Mrs. Ritu Sethi):-Gulmohar Lane, an eco-friendly boutique
property, is founded by Ritu Sethi, an entrepreneur passionate about sustainable tourism and eco-
friendly hospitality.

Women entrepreneurs in the Indian hospitality industry are making their mark with innovative,
sustainable, and luxurious ventures. From high-end resorts and wellness retreats to heritage hotels
and eco-friendly accommodations, these women have embraced diverse niches within the hospitality
sector. They not only contribute to the country’s tourism industry but also set new standards for
customer service, sustainability, and empowerment, providing ample opportunities for women to rise
in leadership roles. Their ventures continue to inspire others and create a lasting impact on the
hospitality industry in India

Government support to encourage women entrepreneurs in tourism industry
Schemes available for women in tourism industry

The Indian government has implemented several schemes and programs to support and encourage
women entrepreneurs in various sectors, including the tourism industry. These initiatives aim to
empower women by providing financial assistance, training, marketing support, and fostering an
enabling environment for women to succeed in business. Below are some key schemes and
government support available for women entrepreneurs in the tourism industry:

Stand-Up India Scheme

The Stand-Up India Scheme was launched by the Government of India to promote entrepreneurship
among women, Scheduled Castes (SCs), and Scheduled Tribes (STs). This scheme provides bank
loans between 10 lakh and X1 crore to women entrepreneurs to set up new greenfield projects in
manufacturing, services, or the tourism sector.

Mudra Yojana (MUDRA) Scheme

The Micro Units Development and Refinance Agency (MUDRA) scheme offers financial assistance
to women entrepreneurs who are engaged in the micro-enterprise sector. Under this scheme, loans up
to %10 lakh are provided to women entrepreneurs to start or expand their businesses.

National Handicrafts Development Programme (NHDP)

This scheme is primarily focused on the handicrafts sector but plays a significant role in the tourism
industry, as handicrafts are a major attraction for domestic and international tourists.

Swadesh Darshan Scheme

The Swadesh Darshan Scheme aims to develop theme-based tourism circuits in India. The Ministry
of Tourism provides financial assistance under this scheme to create or enhance infrastructure in
tourism destinations.

823

Copyright © | JET Network, All Rights Reserved



Journal of East-West Thought JOURNAL OF

ISSN: 2168-2259 (online) EAST-WEST

(https://jetiournal.us THOUGHT
Volume 14, Issue 4 — Dec 2024  |mpact Factor : 7.665

Deendayal Antyodaya Yojana — National Urban Livelihoods Mission (DAY -NULM)

The DAY-NULM program is focused on providing livelihood opportunities for urban poor women.
Under this scheme, women can access financial support for various businesses, including those in the
tourism and hospitality sector.

Pradhan Mantri Employment Generation Programme (PMEGP)

The PMEGRP is a credit-linked subsidy scheme that promotes self-employment and entrepreneurship
in India. The scheme provides financial assistance to entrepreneurs, including women, to set up small
enterprises in the manufacturing, service, and tourism sectors.

Skill Development Initiatives

The Indian government has launched various skill development initiatives to help women in the
tourism sector acquire the necessary skills to run businesses or improve their existing ventures.
Tourism and Hospitality Development Fund (THDF)

The THDF is a government initiative designed to encourage the development of the tourism and
hospitality sector, including the promotion of women-led tourism businesses for developing unique
tourism offerings that cater to niche markets, including women travelers.

Start-Up India Scheme

The Start-Up India Scheme provides various benefits to women entrepreneurs who want to start
innovative businesses, including those in the tourism sector. This includes tax exemptions, access to
venture funding, and mentorship.Women entrepreneurs can utilize this scheme to launch innovative
tourism startups, such as online travel agencies, specialized tourism packages, women-only travel
groups, and digital platforms for tourism services.

Women Entrepreneurs’ Resource Center (WERC)

The Women Entrepreneurs’ Resource Center is a government-backed platform to connect women
entrepreneurs with various resources such as funding, business mentorship, and networking
opportunities.Women-led tourism businesses can use this platform to access resources, information,
and support to start or scale their ventures.

Conclusion

In conclusion, while women entrepreneurs in the tourism industry face several challenges, ranging
from limited access to financial resources and education to societal gender biases, there are clear
pathways to overcome these barriers. By implementing targeted policies, promoting gender equality,
improving access to skill development, and providing financial support, we can create an empowering
environment for women to thrive as entrepreneurs in tourism. The role of education, digital literacy,
mentorship, and a supportive business ecosystem is crucial in equipping women with the tools and
confidence needed to succeed.

Government initiatives, such as financial schemes and startup incentives, combined with the
encouragement of vocational training and entrepreneurial education, can help bridge the gap.
Additionally, fostering a culture of inclusion, where women’s contributions are recognized and
supported, will encourage more women to enter the industry and contribute to its growth.Ultimately,
empowering women entrepreneurs in the tourism sector not only drives economic growth but also
promotes sustainable development and cultural preservation. By creating an environment that
addresses these challenges and celebrates women’s entrepreneurial potential, we can unlock a vast
array of opportunities for innovation, diversity, and progress in the tourism industry.
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